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O
ne of the most
r ema rk ab l e
feats of rheto-
ric ever com-
m i t t e d t o
speech, Win-

ston Churchill once stated that
‘‘business carried on as usual
during alterations to the map
of Europe’’. The fact that he
was referring to the human cat-
astrophe that was a world war
rendered the understatement
all the more effective, but there
was a certain truth to what he
said ^ the map was indeed
being altered, along with the
lands that the cartography re-
presented.
There is, of course, much in-

formation to be gathered from
a map, and in these times of
Google Earth and satellite
imagery, we can now match
real-time images with the lines
and symbols that make up tra-
ditional mapping.
Geographical Information

Systems (GIS) are nowan inte-
gral part of a business plan-
ner’s armoury, whether they
are mapping demographics for
potential customers, or sour-
cing the ideal point to site a
new supermarket or housing
development.
Maps can be incredibly

broad or incredibly detailed,
depending on the needs of the
end user.They can tell builders
where to build, and armies
where tobomb.They canbe ac-
tual or virtual, depending on
whether a feature exists yet ^
or not. But what is undeniable

is that the ability to turn raw
data into usable information
has had a profound effect on
the way business and life is
conducted in modern society.
But, in a modern sense, the

whole business of GIS started
in 1824, and the establishment
of Ordnance Survey Ireland
(OSI). Originally designed to
accurately measure the land

for valuation and taxation pur-
poses, the Irish Ordnance Sur-
vey completed the world’s first
large-scale mapping of an en-
tire country by 1842, some 22
years after Thomas Colby, of
the British army, was first
charged with the task (a more
informative series of maps was
subsequently completed by
1867).

Wh i le it i s ea sy to b e
amazed by the information
currently supplied by the likes
of Google Earth, which allows
people to zoom from a panora-
mic view of the planet into a
decent view of their own back
garden, the feats of the original
OSI people should not be for-
gotten.
For example, to establish an

accurate ‘baseline’ for the en-
tire survey, Colby developed a
measuring system which in-
corporated two parallel bars
of different types of metals.
Once the baseline was estab-
lished, the surveyors used tri-
angulation between mountain
tops to create a framework of
reference points for the entire
country (some of the sides of

the primary triangles were
over 150 kilometres in length).
In another innovation that

has had an impact far beyond
it initial purpose, another offi-
cer, Thomas Drummond, de-
vised an intensely br ight
limelight to spot points accu-
rately over great distances ^
and it was this limelight which
later became popular as a

means of stage lighting.
The exhaustive process

eventually gave us the basis of
what we have today, an accu-
rate and reliable guide to the
country. Every road and track,
every stone wall and hedge,
and every river and stream
was surveyed and mapped
with a level of precision never
seen before, and many of the

place names which we use to-
day were originally coineddur-
ing the process, usually by a
process of Anglicisation of the
Irish names.
Of course, such is the dy-

namic nature of natural and
urban development that it was
never going to be enough for
OSI to simply map the country
and pat itself on the back.The
intervening years called for
greater accuracy, and changes
in population and urban devel-
opment have necessitated the
constant updating of the data.

And, while the tools have
changed, the mission has re-
mained essentially the same ^
an accurate representation of
Ireland and all that it has in it
(excluding subterranean map-
ping).
So, while in the beginning

surveyors would have used
theodolites (an instrument for
measuring both horizontal
and vertical angles), telescopic
levels, measuring tapes and
chains, they later moved to mi-
crowave electronic distance
measurement equipment in
1960, infrared electronic dis-
tancemeasurement equipment
in 1970, digital theodolites and
total stations in 1980, and total
stationswithGPSand table PC
devices in the field in 2000.
Satellite imaging is not used

by OSI,which relies instead on
aerial photography and, im-
portantly,teamsonthe ground.
So little has changed, except
that accuracy and reliability is
greater these days than in 1842
^ although a comparison be-
tween modern maps and their
19th century counterparts will
show just howaccurate the pio-
neers of GIS really were.

GEOGRAPHICAL INFORMATION SYSTEMS

There are just over 1.8 million
buildings in Ireland. That
means every business, every
utility company, every service
provider and every govern-
mental body has to contend
withup to 1.8million addresses
on a daily basis ^ with the ob-
vious potential for delays that
number entails. But Irish com-
pany GeoDirectory, which
grew from the collaboration
betweenOrdnance Survey Ire-
land (OSI) and An Post, has
provided a solution in a com-
prehensive database which has
catalogued every building and
location in the country.

‘‘We identified an infra-
structural deficit,’’ said Dara
Keogh, general manager of
GeoDirectory. ‘‘OSI had the
mapping information, and An
Post had all the addresses, but
there was no link between a
building’s geographic location
and its address. So we brought
the information together, geo-
coded all the addresses with x
and y coordinates, and gave
each building its own unique
fingerprint.’’
The ability to correctly lo-

cate an address has taken on
even greater significance as a
rising awareness of environ-

mental issues has brought lo-
gistics to the fore. Companies
and state agencies can not only
significantly reduce their car-
bon footprints, but can also
lower fuel costs in an era of ris-
ing fuel prices.
This is why so many public

and private companies which
rely on deliveries have turned
to GeoDirectory for a solution
to their logistical issues. Geo-
Directory not only provides
the exact location of an ad-
dress, it also provides informa-
tion on the function, type and
status of thebuilding ^whether
it is residential, commercial or

industrial; whether it is de-
tached, semi-detached, duplex;
and whether it is occupied, va-
cant or derelict.
Fromabusiness perspective,

in addition to collating the in-
formation on every house and
apartment in the country,Geo-
Directory also has 193,000
businesses on its database,with
information such as business
name, address, and what is
known as a NACE code ^ the
international code for classifi-
cation of business types.
GeoDirectory is essentially

a database, albeit a large and
complexone.It exists to addva-
lue and create greater efficien-
cies for companies, but it is
these end-users usages of Geo-
Directory that will resonate
most clearly with the public.
For example, one of its first

customers was the ESB,whose
back-up services need to be
available to every one of its
customers, 365 days a year.To
deliver this service efficiently,
ESB Networks has to know
each customer’s postal and
geographic address, and it also
needs to allocate each custo-
mer an ‘electrical address’
which identifies the route by
which the network supplies the
customer.
However, following a de-

tailed survey of its customer
base, ESB recognised that it
would require more accurate
information to ensure that all
customers would get advanced
warning of any power outage ^
all 1.9 million of them. It also
needed to match each custo-
mer to the correct substation.
To achieve this, and to standar-
dise its address formats, ESB
elected to use the services of
GeoDirectory, which allowed
the electricity provider to link
every building with its correct
electricity substation, and to
provide every address with a
unique Meter Point Reference
Number.
Given the vast customer

spreads of utilities,telecommu-
nication and broadcast compa-
nies, it is little surprise that
these organisations should
look towards the comprehen-
sive data service provided by

GeoDirectory. But more pri-
vate companies and public en-
tities have found an ideal
solution to their logistical
needs throughGeoDirectory.
For example, Dominos Piz-

za has incorporated the tech-
nology into its online delivery
service, allowing it to achieve
its goals of on-time delivery by
linking the right pizzeria with
the correct customer’s address.
Similarly, Daft.ie has utilised
GeoDirectory to facilitate its
users in their search for proper-
ties ^ a notoriously vague pur-
suit, especially in rural areas
where addresses are often un-
clear.
In the public sector, the 999

Services use GeoDirectory’s
technology for accurate and re-
liable emergency response, and
the Garda helicopter even uses
GeoDirectory when involved
in aerial surveillance and pur-
suit.
In another innovative use,

South Dublin County Council
usesGeoDirectory for its Con-
nect Me programme, which
displays the location of ame-
nities, businesses and services
in local areas ^ an invaluable
service, especially for newco-
mers to the area.And, in Cork,
two taxi companies have be-
gun to utilise the GeoDirec-
tory services to minimise
errors (and have found that the
service quickly paid for itself in
eliminating missed appoint-
ments andwrong addresses).
GeoDirectory’s customer

base has been growing signifi-
cantly as more companies rea-
lise the benefits of reliable
information.But for the future,
these sorts of GeoDirectory
services will be available on
phones (to people who have
GPS-enabled phones) ^ be-

cause people often need infor-
mation most when they are
outside the home.
‘‘As attitudes and lifestyle

are changing there is a dual re-
quirement for both on the
move connectivity and infor-
mation,’’ said Keogh. ‘‘People

want to know about services
such as restaurants, doctors,
petrol stations, etc, and how to
get to them from where there
are now. GeoDirectory works
with the businesses that facili-
tate this change in attitude and
change in lifestyle.’’

1.8 million reasons
to use GeoDirectory

Planning and design
brought closer
GIS and Cad often repre-
sent two sides of the same
coin when it comes to a
construction project, each
forming a crucial part of
the planning and design
process. However, the
trouble is that it is often
difficult to see one side
when concentrating on the
other. Despite their obvious
synergies, there is fre-
quently a lack of cohesion
between the GIS depart-
ment and the Cad depart-
ment, and this often leads
to delays, not to mention
the possibility of outdated
information becoming self-
propagating down the line.
‘‘Typically, an organisa-

tion such as a local author-
ity will have a lot of data in
its GIS database,’’ said

Brian O’Connor, geospa-
tial sales executive at Cad-
co, whose AutoCadMap 3D
is in the process of revolu-
tionising the industry, by
bringing GIS and Cad
closer together.
‘‘But Cad teams and

designers need to be able to
access this data. So, rather
than having to go to the
GIS office, it makes much
more sense to be able to
extract it directly from a
database.’’
Eliminating the gap be-

tween GIS and Cad will
have a number of benefits,
even outside of simple effi-
ciencies and man hours.
For example, the re-inte-
gration of Cad into the GIS
information database al-
lows for far greater accu-

racy, not to mention cutting
down on the reams of
versions of information
which could be floating
around on data sticks or on
hard drives – one could
have pre-design GIS, post-
design GIS, or a differently
designed GIS, but unless
the process is integrated,
these will all exist indepen-
dently.
‘‘You could have very

sophisticated GIS, but you
may not be feeding your as-
built information back into
it,’’ said O’Connor. ‘‘Re-
integration of designs into
the database can take time
– what we are saying is that
you can do it quicker and
more efficiently by using a
product such as AutoCad
Map 3D.’’

A collaboration between Ordnance Survey Ireland
and An Post has provided a database of directions,
writes Dave Boland

Dara Keogh, general manager of GeoDirectory TONY O’SHEA
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